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Saturday, 12th of May
Summary of Panel Discussion and Workshop:
· The description and importance of, and opportunity for, investment in tourism for the state of Michoacán. 
· The possibility for rural tourism modeled on the growth of rural tourism in Ecuador that is fueled by the cultural coexistence of indigenous Ecuadorians in Spain. 
· Houses made of recycled glass are a viable alternative to more costly and less environmentally-friendly materials; pre-fabricated housing franchises in countries of origin 
· Nostalgia Markets can be created both in the place of destination as well as the place of origin. 
Recurring Themes and Points of Agreement: 
· Cultural and eco-tourism can serve as means of community development. 
· Initiatives should focus on the agency of individuals and communities rather than to simply encourage foreign investment. 
· Migrants are managers and agents of tourism for their communities of origin.  
· Housing construction services that consider social and environmental costs of housing offered to migrant, such pre-fabricated housing can provide quick and affordable housing, at the same time as generating local employment.  
· Second and third generation migrants are very real agents of tourism and their potential agency should be maximized.
Points of Disagreement:

· The authenticity of government initiated eco-tourism and cultural tourism as a form of development. 
· The prices of the proposed housing. (Who benefits most from the transaction)
Measures Proposed:
· Support nostalgia markets in communities of origin and destination. 
· As in all local development, encourage members of the community to produce/ sell without intermediaries – who may diminish or eliminate the opportunity for real economic growth.
